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‘Image-posts’ is what I call those images posted and circulated on Facebook as means of communi-
cation. I exclude from this category personal photographs. Apart from that, any image can function 
as an image-post but usually they come in the form of digitally altered media photographs and with 
superimposed texts. Sometimes it is only a text on a seamless background – a virtual placard of sorts. 
As a matter of fact all image-operations are placards in the sense that they are enunciations rather 
than a constative denotations of events; they are modes of the communicative that refer to things 
beyond their ontic content. Another common feature is that they are usually of unknown origin, or 
at least their origin does not seem to be as important as their communicative function, hence the 
epithet ‘operations’. 

The image-posts here are historically and geopolitically specific. They are culled from my Facebook 
home page during the period following the Egyptian revolution of January 2011. Facebook has been 
a very vibrant space during the course of the revolution up until today with the presence of almost all 
political actors, parties and government institutions. It came to be as political as any physical space. 
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Even the military junta relied on its Facebook page as a platform for its communiqués. What is partic-
ular to Facebook, however – which makes it different from other media, including other social media 
such as Twitter – is the centrality of the image as its idiom of communication.

The images here operate in two modalities: first, they function as a commentary on political 
events, and second, they are modalities of communication. They flare up during moments of heated 
political debate: the presidential elections, the trial of the ousted president Hosni Mubarak, or 
debates over excessive use of force by the ruling military junta. What is significant though, I argue, is 
not the particular opinion regarding political events they represent as much as their communicative 
and performative power-operations as political acts. In this regard that we have to view these 
images against two backdrops: from one side, their position within a historical conjunction as images 
appearing during a moment in history; from the other side, their position as operations within the 
edifice of technicity that is Facebook. I use the word ‘operations’ to refer to what undergirds the 
visible content of the images and their often tacky morphology; operations as the nexus of acts in 
which these images exist and proliferate as communicative acts, through functions such as sharing, 
posting, reposting and liking, etc. And since these functions are tethered to the very architecture of 
Facebook one cannot think of these images as being separate from the ‘acts’ associated with them, 
simply because they cannot exist outside their performative capacity. This summons up the question 
of performing the political. 

Image-posts exist as fleeting events of appearance on the homepage. The ‘event-ness’ of each 
image does not repose in a distant past to be recollected later by the spectator but in the immediate 
presence of participation, i.e. in action. We hardly watch them. As soon as we do, we are positioned 
to respond and re-introduce them back into the blogosphere. They call for action. In this sense, they 
have the capacity to interpolate their subject; to put him or her in a position of political and ideo-
logical identification. They interpolate a new kind of actor, not a beholder or an author but the 
sharer. The sharer performs the political community and operates at its centre. The sharer is the 
event of coming into the space of appearance of the political subject. These images are political in 
the sense that they are the locus of aggregation of political subject’s bodies around the theatrical 
staging of the political. When someone posts, comments on or shares an image it becomes a politi-
cal statement with regard to the content of the image as well as vis-à-vis other sharers who are in 
agreement with the political enunciation of the image. This understanding and political posturing in 
concert is the moment of the appearance of collective political subjectivity or, in other words, of the 
political body, albeit one that is incorporeal and ephemeral.

Image-posts are viral. They are self-propagating in an eerie and contagious way. Their exorbitant 
demeanour pries open users’ home pages. They have the capacity to proliferate and accrue meaning 
with every comment and they interpolate political subjects with every operation. They are social 
operations. They are the establishment of a social rapport between sharers that works by means of 
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affect, which explains their ludic look. They are socialities-in-motion. Affect is the medium in which 
they move and communicate. And what is communicated is not so much their factographic content 
than the collective opinion, or doxa, that inheres in the images. 

Image-operations contour socialities around the relation between facts, opinions and the visible. 
Such an articulation between the modes of seeing and modes of intelligibility is called the ‘partition (or 
division) of the sensible’ in Jacques Rancière’s terms. Or more simply put, ‘aesthetics’. Imagine a land-
scape divided and shared by different modes of seeing and different sensibilities. ‘Division’ because 
images are only shared among those who share the same common sense, because those who do not 
agree on the politics of the image either will not share it or, more probably, the image will not come 
into their purview to start with. Hence, albeit that they are a demotic and democratic mode of political 
commentary, image-posts are neither representative nor universal; they are conflictual and factional.

The most famous image-post was probably one containing a portrait of a clean-cut young man 
juxtaposed with a photograph showing a corpse with a deformed and blood stained head showing 
signs of multiple injuries. The photographs were of Khaled Saïd, a youth in his mid-20s who was 
brutally beaten to death by two police officers on the streets of his Alexandrian neighbourhood in 
the summer of 2010. The image was coupled with graphic witness accounts, describing how the two 
police officers beat Khaled in the vestibule of an apartment building. That image, along with its 
attached text, presented an articulation between a visible and a sayable. It became a compound of 
enunciations, images and texts, linked by a nexus of operations. It caused a sensation on the space 
of Facebook; an energy that was latter transmitted to the physical spaces of the country and eventu-
ally to Tahrir square. It became the locus of agreement and a nascent political body. It is no wonder 
that researchers, academics and political pundits have hailed the democratic potential that inheres 
in social networks. I will not follow them in that direction. I cannot claim that the images shown 
here attain that political hegemony of meaning and mobilization as those of Khaled Saïd did. Image-
posts have grown too ubiquitous and less unanimous. They do not mobilize but they do cement a 
togetherness of sorts. And that is the point of social networks after all. The images collected here, 
shown in static form, might not be the best rendition of that which exists as their more ‘social’ form. 
If they are to be properly viewed they have to be shared.
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